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ABSTRACT

Every business needs to some amount of working capital. The need for working capital arises due
to the time gap between production and realization of cashfrom sales. There is an operating
cycle involved in sales and realization of cash. There are time gaps in purchase of raw materials
and production, production & sales and sales with realization of cash. Thus, working capital is
needed for the purchase of raw materials, components and spares, to pay wages and salaries, to
incur day-to-day expenses and overhead costs such as fuel, power and office expenses, to meet the
selling costs as packing, advertising, to provide the credit facilities to the customers and for
maintain inventories of raw materials, work-in-progress, stores and spares and finished goods. In
this study we made an attempt to find out the intended factors those are responsible for the growth
of nonperforming assets in Gramya banks only.

KEYWORDS: Working capital loan, urban area, rural area, semi urban area.
1. INTRODUCTION

The concept of working capital is much confusing in the business circle. It is very unfortunate;
there is much disagreement among financiers, accountants, businessmen and economists as to the
exact meaning of the term working capital. According to few, working capital means current
assets. For some others, it is an excess of current assets over current liabilities. Some authors
prefer to call circulating capital in place of working capital. It is true that there is much
disagreement as to the exact meaning of the term but both the concepts are useful in business. One
may be termed as quantitative aspect and other, qualitative aspect of working capital. The concept
of working capital is very important in every business because the term is commonly used for the
capital required for day-to-day working. A business cannot invest whole of its capital in long
term assets. It may be possible, the ratio of the fixed capital and working capital may differ for
indifferent business depending upon its nature and volume but it is quite impossible to have no
working capital to meet its day to day obligation. The problems involved in managing the working
capital are quite different from those in managing fixed capital because the fixed assets are
acquired to retain them in the business over a period of time hence time factor is crucial as a
decision variable. But as far as decision making process is concerned it is similar to long term
capital as both entail an analysis of the effects of risk and profitability.

SWAROJAGAR CREDIT CARD

To meet the credit requirements of Tiny, Village and Cottage Industries and Self employed
persons SCC scheme is introduced. The target groups are Small Artisans, Handloom weavers,
Handy Craftsman, Fisherman, Rickshaw owners, pullers, SEP, SHG and other activities falling
under Tiny, Village and Cottage industries. The quantum of loan amount is Rs 25,000/- per
borrower, the nature of loan is Term loan/ working capital / composite loan for investment
requirement repayable within 5 years in suitable installments. This loan will have to repayable
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within 12 months from the date of 1% withdrawals and renewed every year on satisfactory
operation. No collateral security to be insisted and SCC to be operated only from the issuing
branch.

REVIEW OF LITERATURE

Sinha N. K. (2004), this paper seeks to contribute to the abundant works that have depicted the
operation of the housing loan market as an institution rife with discrimination. The purpose is to
determine the degree to which the banks have or have not observed fair and equitable lending
practices towards borrowers. This task is very important in several aspects, for example, it sheds
light on the issue of housing affordability as a major aspect of the overall poverty problem and
ways to combat it; and, it enables us to stress the importance of the need for more flexible lending
practices among banks.

Lacour & Micheal (2007), the major objective of this paper is to provide crucial information for
getting home loans for housing in our country and improve the living standard of community.
Growth of home loans is due to increase of living standard of people, shifting from joint family to
nuclear family .This work highlights and analyzes the challenge faced bythe borrowers. Also, it
presents best available options for borrowers as per their financial capacity. Effects of inflation on
home loan rate is analyzed Dr. M. Selvakumar (2010), “ Regional Rural Banks: Performance
Analysis” , suggested that modern technologies like ATM, Core banking, anywhere banking and
so on should beintroduced to improve the quality of services in all spheres of banking activities.
The bank should take necessary steps to increase the non- interest income, which only constitutes
less than 10% of the total income, by way of collection of cheques and bills, giving guarantees,
locker facilities, acting agents so on.

Krueger (2004), “Report on currency and Finance”, found that bank credit is an important source
of finance although the role of credit analytics in monetary policy formulation has seen ups and
downs over the past five decades. With the restriction on interest rates, a number of industrial
economies regulated credits at various sectors of the economy during 1960s and 1970s, although
the fraction of credit so directed was smaller than the EMEs Borio and Lowe (2004), with the
onset of financial innovations, as money demand turned unstable, both money and credit vanished
from the scene as targeting variables by the early 1990s. In the subsequent period interest in credit
behavior has re-emerged as it is believed that credit conditions play a key role in the monetary
transmission process Bernanke and Blinder (1983), the reduction in net worth of the borrowers,
for instance reduces the collateral available with them which, in turn, inhibits investment demand
in the economy and the effects may get magnified through a financial accelerator mechanism.

Meyer and Nagarajan (1999), with the increasing market orientation of monetary policy, direct
instrument of money control are being progressively phased out in many developing countries.
The old paradigm of supply-leading subsidized and targeted lending is beinggradually replaced by
new demand- leading programme aimed at improving financial market efficiency.

OBJECTIVES OF THE STUDY

e To Study problem in relation to NPAs
e To study the factors responsible for growth of NPAs
e To suggest various models to overcome the problem of NPAs.
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LIMITATIONS OF THE STUDY

e The data is depended upon the perception of respondents.

e The sample is limited; it may not represent scenario of all the employees.

e The research area confined to Ganjam and Gajapati Districts of Odisha only.

e The period of study conducted for the period of 2 months i.e. October to Nov 2012.

METHODOLOGY OF THE STUDY

The present work is based on the primary data and to some extent the secondary source also.
Various authentic journals, books and literature on the subject, news papers, magazines, reports
and various studies have been used in the point of conceptual frame work etc. For collecting
primary data 120 questionnaires distributed to the male and female members in rural, urban and
semi-urban area. However 62 respondents responded. The break up is as follows:

TABLE-1: SAMPLE COMPONENTS

Study area Questionnaire distributed| Response received |Response percentage (%0)
Rural male 20 18 90
Rural female 20 8 40
Urban male 20 12 60
Urban female 20 7 35
Semi-urban male 20 11 55
Semi-urban female 20 6 30
Total response 120 62 51.66

Source: Compiled data from field survey

To measure the perception level of the participants with regard to NPAs on different loan the
various variables identified and a have been assigned as +3,+2,+1,0 and -1 for the responses of the
respondents “ Strongly agree”, “ Agree”, “ Neutral”, “ Disagree” and “ Strongly disagree”
respectively. Final scores for each feature are calculated by multiplying the number of response by
the weights of the corresponding response. Ideal scores are calculated by multiplying the number
of respondents in each category with (+3) and product with total number of attributes. Least scores
calculated by multiplying the number of respondents in each category with (-1) and the product
with number of attributes in the questionnaires for different loan segments. These are the items
considers for questionnaire: willful default, unforeseen domestic problems, low income generation
from project undertaken, mis utilization of funds, dispute among partners/ distributors, inefficient
management, business competition, marketing problems of the products, technology problem, lack
of fund management expertise, lack of adequate capital, wrong identification of beneficiary,
inaccurate pre-sanction security and appraisal, target oriented approach to lending by the banks,
absence of credit information sharing among different financial institutions, delay in disbursement
of credit facility, weak monitoring inadequate infrastructure facility, inadequate law to take
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inappropriate action and delay in project implementation.

TABLE-2: COMPUTATION OF IDEAL SCORE AND LEAST SCORE FORWORKING
CAPITAL LOAN

Equation Ideal score Equation Least score

Particulars

Rural male 20x3x18 1080 20x18x-1 -360
Rural female 20x3x8 480 20x8x-1 -160
Urban male 20x3x12 720 20x12x-1 -240
Urban female 20x3x7 420 20x7x-1 -140
Semi-urban male 20x3x11 660 20x11x-1 -220
Semi-urban female 20x3x6 360 20x6x-1 -120

TABLE-3: PERCEPTION OF RESPONDENTS ON WORKING CAPITAL LOAN

\Variables Aggregate Scores

Urban area Semi Urban area| Rural area

Male | Female| Male | Female | Male |Female

Willful default 24 15 22 8 34 18
Unforeseen domestic problems 27 13 21 12 38 14
Low income generation from project 23 10 24 10 41 12
undertaken
Mis utilization of funds 20 11 22 12 42 18
Dispute among partners/distributors 21 13 23 10 36 17
Inefficient management 21 14 22 12 38 17
Business competition 20 14 24 10 43 14
Marketing problem of the products 19 15 25 11 40 12
Technology problems 21 16 23 11 38 18
Lack of fund management expertise 20 15 25 13 43 21
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Lack of adequate capital 21 15 24 12 44 18
Wrong identification of beneficiary 20 13 26 10 39 14
Inaccurate pre-sanction security and 26 16 24 13 39 13
appraisal
Target oriented approach to lendingby] 24 14 24 9 38 16
the bankers
Absence of credit informationsharing 28 11 21 12 35 13
among the financial institutions
Delay in disbursement of loanamount 26 11 24 11 48 12
Weak monitoring 27 13 21 11 42 17
Ina_dequate law to take appropriate 25 16 20 11 46 15
action
Delay in project implementation 23 13 16 12 44 17
Government interference and itspolicy 23 13 19 10 41 16
Total scores 459 271 450 220 809 312
(63.75) | (64.52) | (68.18) | (61.11) | (74.91)| (65)
Ideal scores 720 420 660 360 1080 | 480
Least Scores -240 -140 -220 -120 -360 | -160
No. of Respondents 12 7 11 6 18 8

Source: Annexure 1, 2,3,4,5&6
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Figure-1:Respondents perception on Working Capital Loan
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INTERPRETATION

In the table 33, the total scores are 459, 271, 450, 220,809 and 312 as against this the ideals
scores are 720, 420, 660, 360, 1080 and 480 respectively for the different categories of
participants. The percentages of total score to the ideal scores are 63.75, 64.52, 68.18, 61.11,
74.91 and 65 respectively and the average percentage is 66.25. Here, the percentage is lowfor
the semi-urban female and high for the rural male. The average percentage is 66.25 forthis
group. Hence the entire hypothesis considered for NPA on working capital loan holds good.

2. CONCLUSION

This rural based important financial institution has been facing many problems like defective
control, poor staffing, lack of trained staff, poor resources, rigid policies, inefficient management,
non-cooperation of other development agencies and more importantly the NPAs. Some models
have been presented to overcome the problems and to improve the working of RRBs. For
overhauling the Grmaya Bank, concerned authorities should formulate suitable policy after taking
into consideration different studies and reports of committees and models presented here. If, these
measures are implemented, working of Gramya Bank will certainly improve and also problem of
NPAs will be controlled to a great extent, which will contribute to the rural development of
Odisha and Ganjam & Gajapti districts especially.
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ANNEXURES
ANNEXURE-1: PERCEPTION TOWARDS WORKING CAPITAL LOAN (18)
Variables Opinion of Rural male
SA | A N D SD | Score
3 2 1 0 -1
Willful default 10 | 3 1 1 3 34
Unforeseen domestic problems 11 | 3 1 1 2 38
Low income generation from project 11 | 4 1 1 1 41
undertaken
Mis utilization of funds 12 | 3 1 1 1 42
Dispute among partners/distributors 11 | 2 1 2 2 36
Inefficient management 11 | 2 2 2 1 38
Business competition 13 | 2 1 1 1 43
Marketing problem of the products 13 | 1 1 1 2 40
Technology problems 12 | 1 1 3 1 38
Lack of fund management expertise 13 | 2 1 1 1 43
Lack of adequate capital 14 | 1 1 1 1 44
\Wrong identification of beneficiary 9 6 1 1 1 39
Inaccurate pre-sanction security and appraisal 8 7 1 2 0 39
Target oriented approach to lending by the 7 8 2 0 1 38
bankers
Absence of credit information sharing among 6 9 0 2 1 35
the financial institutions
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Delay in disbursement of loan amount 15 | 1 1 1 0 48
Weak monitoring 12 | 3 1 1 1 42
Inadequate law to take appropriate action 13 | 3 1 1 0 46
Delay in project implementation 12 | 4 1 0 1 44
Government interference and its policy 11 | 4 1 1 1 41

Source: Compiled from field survey, SA: strongly agree, A: agree, N: neutral, SD: strongly
dsagree

ANNEXURE-2: PERCEPTION TOWARDS WORKING CAPITAL LOAN (8)
\Variables Opinion of Rural female
SA| A N DA SD | Score
3 2 1 0 -1
Willful default 5|1 1 1 0 18
Unforeseen domestic problems 4 1 1 1 1 14
Low income generation from projectundertaken| 4 1 0 1 2 12
Mis utilization of funds 5 1 1 1 0 18
Dispute among partners/distributors 5 1 1 0 1 17
Inefficient management 4 2 1 1 0 17
Business competition 4 1 1 1 1 14
Marketing problem of the products 4 1 0 1 2 12
Technology problems 5 1 1 1 0 18
Lack of fund management expertise 6 1 1 0 0 21
Lack of adequate capital 5 1 1 1 0 18
\Wrong identification of beneficiary 4 1 1 1 1 14
Inaccurate pre-sanction security and appraisal 3 2 1 1 1 13
Target oriented approach to lending by the 3 3 1 1 0 16
bankers
Absence of credit information sharing among 3 2 1 1 1 13
the financial institutions
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Delay in disbursement of loan amount 2 3 1 1 1 12
Weak monitoring 4 2 1 1 0 17
Inadequate law to take appropriate action 5 0 1 1 1 15
Delay in project implementation 4 2 1 1 0 17
Government interference and its policy 4 2 1 0 1 16
ANNEXURE-3: PERCEPTION TOWARDS WORKING CAPITAL LOAN (12)
\Variables Opinion of urban male
SA| A N DA SD | Score
3 2 1 0 -1
Willful default 6 | 3 1 1 1 24
Unforeseen domestic problems 6 4 1 1 0 27
Low income generation from projectundertaken| 5 4 1 1 1 23
Mis utilization of funds 5 2 2 2 1 20
Dispute among partners/distributors 6 2 1 1 2 21
Inefficient management 6 2 1 1 2 21
Business competition 6 1 2 1 2 20
Marketing problem of the products 6 1 1 2 2 19
Technology problems 5 3 1 2 1 21
Lack of fund management expertise 5 2 2 2 1 20
Lack of adequate capital 5 2 2 3 0 21
Wrong identification of beneficiary 5 3 1 1 2 20
Inaccurate pre-sanction security and appraisal 6 3 2 1 0 26
Target oriented approach to lending by the 7 2 1 0 2 24
bankers
Absence of credit information sharing among 7 3 1 1 0 28
the financial institutions
Delay in disbursement of loan amount 7 2 2 0 1 26
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Weak monitoring 6 4 1 1 0 27
Inadequate law to take appropriate action 5 5 1 0 1 25
Delay in project implementation 5 4 1 1 1 23
Government interference and its policy 7 2 0 1 2 23
ANNEXURE-4: PERCEPTION TOWARDS WORKING CAPITAL LOAN (7)
\Variables Opinion of urban female
SA | A N DA SD | Score
3 2 1 0 -1
Willful default 4 1 1 1 0 15
Unforeseen domestic problems 3 2 1 0 1 13
Low income generation from projectundertaken| 2 2 1 1 1 10
Mis utilization of funds 3 1 1 1 1 11
Dispute among partners/distributors 3 2 1 0 1 13
Inefficient management 3 2 1 1 0 14
Business competition 4 1 1 0 1 14
Marketing problem of the products 4 1 1 1 0 15
Technology problems 3 3 1 0 0 16
Lack of fund management expertise 4 2 0 0 1 15
Lack of adequate capital 4 1 1 1 0 15
Wrong identification of beneficiary 3 2 1 0 1 13
Inaccurate pre-sanction security and appraisal 4 2 0 1 0 16
Target oriented approach to lending by the 3 2 1 1 0 14
bankers
Absence of credit information sharing amongthe| 2 2 2 0 1 11
financial institutions
Delay in disbursement of loan amount 3 1 1 1 1 11
\Weak monitoring 4 1 0 1 1 13
Inadequate law to take appropriate action 3 3 1 0 0 16
Delay in project implementation 2 3 1 1 0 13
Government interference and its policy 3 2 1 0 1 14
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ANNEXURE-5: PERCEPTION TOWARDS WORKING CAPITAL LOAN (11)
\Variables Opinion of semi-urban male
SA| A N DA SD | Score
3 2 1 0 -1
Willful default 6 | 2 1 1 1 22
Unforeseen domestic problems 5 3 1 1 1 21
Low income generation from projectundertaken| 6 2 2 1 0 24
Mis utilization of funds 5 3 1 2 0 22
Dispute among partners/distributors 6 2 1 2 0 23
Inefficient management 5 3 2 0 1 22
Business competition 6 2 2 1 0 24
Marketing problem of the products 7 2 1 0 1 25
Technology problems 7 1 1 1 1 23
Lack of fund management expertise 7 2 1 0 1 25
Lack of adequate capital 7 2 0 1 1 24
Wrong identification of beneficiary 7 2 1 1 0 26
Inaccurate pre-sanction security and appraisal 6 3 1 0 1 24
Target oriented approach to lending by the 6 2 2 1 0 24
bankers
Absence of credit information sharing among 6 2 1 0 2 21
the financial institutions
Delay in disbursement of loan amount 5 4 1 1 0 24
\Weak monitoring 5 3 1 1 1 21
Inadequate law to take appropriate action 5 2 2 1 1 20
Delay in project implementation 5 1 1 2 2 16
Government interference and its policy 5 2 1 2 1 19
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ANNEXURE-6: PERCEPTION TOWARDS WORKING CAPITAL LOAN (6)
\Variables Opinion of semi-urban female
SA| A N DA SD | Score
3 2 1 0 -1
Willful default 2 1 1 1 1 8
Unforeseen domestic problems 3 1 1 1 0 12
Low income generation from projectundertaken| 2 2 1 0 1 10
Mis utilization of funds 3 1 1 1 0 12
Dispute among partners/distributors 2 2 1 0 1 10
Inefficient management 3 1 1 1 0 12
Business competition 3 0 2 0 1 10
Marketing problem of the products 2 2 1 1 0 11
Technology problems 3 1 1 0 1 11
Lack of fund management expertise 2 3 1 0 0 13
Lack of adequate capital 3 1 1 1 0 12
Wrong identification of beneficiary 3 1 0 1 1 10
Inaccurate pre-sanction security and appraisal 2 3 1 0 0 13
Target oriented approach to lending by the 3 0 1 1 1 9
bankers
Absence of credit information sharing among 3 1 1 1 0 12
the financial institutions
Delay in disbursement of loan amount 3 1 0 2 0 11
Weak monitoring 2 2 1 1 0 11
Inadequate law to take appropriate action 3 1 1 0 1 11
Delay in project implementation 3 1 1 1 0 12
Government interference and its policy 2 2 1 0 1 10
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GENDER IMPACT ON RISK TAKING BEHAVIOR IN INVESTMENT - A
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**Research Scholar, Department of Commerce, Aligarh Muslim University,Aligarh, India.

ABSTRACT

Risk-taking involves the selection of options that might result in negative outcomes. Risk-taking
covers a wide range of activities, such as smoking, driving above the speed limit, and changing or
choosing jobs. There is a common stereotype that women are more risk-averse than men. This
belief may have its implication on the types of jobs women are offered and the salary they receive.
In this study we have analyzed the impact of gender on decision of risk taking in investment
activities. Though this study is conducted in Distt Aligarh due to resources and time constraints
but it would be helpful to understand the behavior of Men & Women in relation to their
perception about investments in general.

1. INTRODUCTION

Investments are defined as the tradeoff of the present consumption for a higher level of future
consumption. Those who defer present consumption in the expectation of receiving a greater
amount in future are called investors. Risk-taking involves the selection of options that might
result in negative outcomes. While present is certain, future is uncertain. Hence, all investments
involve risk.

There is a common stereotype that women are more risk-averse than men. This belief may have its
implication on the types of activities women may choose. It is a common perception that women
are not meant for the kind of jobs and activities required combatively more physical strength than
the kind of jobs choose. Since in making investment there is always chances of losing money
, Therefore , Investment also requires the risk bearing capacities on the part of investors .This study
is conducted keeping in view the testing of- whether the common perception is true or not,
regarding women’s behavior in taking risk while making investment by collecting evidence from
Distt Aligarh.

2. LITERATURE REVIEW

A number of studies have shown that the economic wellbeing and financial behaviors of men and
women differ significantly. Gary Charness and Uri Gneezy (2007) find a very consistent result
that women invest less, and thus appear to be more financially risk averse than men. Sung and
Hanna (1996) found single women to be less risk tolerant than single men or married couples.

Peggy D et al (2001) find that women exhibit less risk-taking than men in their most recent,
largest, and riskiest mutual fund investment decisions. Philip j. Grossman (2008) the findings from
field studies conclude that women are more risk averse than men

3. OBJECTIVES OF STUDY

Based on the previous empirical literature and the accepted conceptual framework for investment
decisions .This study is an attempt to find out and understand these-
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To know perception of genders regarding investment.

To understand gender specific requirement.

Needs to be attached with financial products.

To find the level of confidence of the genders regarding investment.
To know the expectations of investing gender.

4. HYPOTHESIS OF THIS STUDY

Hypothesis is a focused statement describing in concrete terms what is expected out of the study.
It is still inconclusive whether there exists a difference in the risk taking capabilities of men and
women. More over other studies not conducted in India regarding investment gender difference.
Hypothesis of study can be stated as:-

Null Hypothesis

Ho: - There are significant differences in investment choice between man & women.Alternate

Hypothesis

H1:- There are no significant difference in investment choice between man & women

5. RESEARCH METHODOLOGIES

Data have been collected by a questionnaire in which respondents asked to give their responses
on five point likert scale like

Strongly Agree -5
Agree -4
Neutral 3
Disagree 2

Strongly Disagree 1

T test has been used to analyze the data

Strongly Agree Agree Neutral Disagree Strongly Disagree
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QUE1L. STOCK MARKET IS BEST PLACE FOR INVESTMENT FOR LONG TERM

INVESTORS

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 2.366667 3.333333
Variance 0.929885 1.471264
Observations 30 30
Pooled Variance 1.200575
Hypothesized Mean Difference 0
df 58
t Stat -3.41686
P(T<=t) one-tail 0.000582
t Critical one-tail 1.671553
P(T<=t) two-tail 0.001164
t Critical two-tail 2.001717

Sol. This data is insignificant because t stat value is less thant critical value
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QUE.2 IF THERE IS TERRORIST ATTACK IT WILL AFFECT YOUR DECISIONOF

INVESTING

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 2.933333 4933333
Variance 1.305747 0.064368
Observations 30 30
Pooled Variance 0.685057
Hypothesized Mean Difference 0
df 58
t Stat -9.35863
P(T<=t) one-tail 1.71E-13
t Critical one-tail 1.671553
P(T<=t) two-tail 3.41E-13
t Critical two-tail 2.001717

Sol. This data is insignificant because t stat value is less than t critical value
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QUES. PREFERENCE FOR INVESTING IN UNDERLINE FIXED ASSETS

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 4.3 3.866667
Variance 0.7 0.326437
Observations 30 30
Pooled Variance 0.513218
Hypothesized Mean Difference 0
df 58
t Stat 2.3427
P(T<=t) one-tail 0.011299
t Critical one-tail 1.671553
P(T<=t) two-tail 0.022597
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value
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QUEA4. IF THERE IS DECREASE IN SHARE MARKET AND RESEARCHER PREDICT
THAT IT WILL INCREASE IN HOUR WILL YOUR DECISION CHANGE

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 3.866667 4.6
Variance 1.291954 0.937931
Observations 30 30
Pooled Variance 1.114943
Hypothesized Mean Difference 0
df 58
t Stat -2.68981
P(T<=t) one-tail 0.004661
t Critical one-tail 1.671553
P(T<=t) two-tail 0.009321
t Critical two-tail 2.001717

Sol. This data is insignificant because t stat value is less than t critical value
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QUES. GIVING TIME TO STOCK TO GET OUT BEFORE IT GOES DOWN OR
GET IN BEFORE IT GOES UP IS RIGHT DECISION

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 4.266667 2.433333
Variance 0.478161 1.012644
Observations 30 30
Pooled Variance 0.745402
Hypothesized Mean Difference 0
df 58
t Stat 8.224163
P(T<=t) one-tail 1.29E-11
t Critical one-tail 1.671553
P(T<=t) two-tail 2.58E-11
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value
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QUEG. PAST YEARS SHOWS THAT INVESTORS HAVE EARNED MORE INSTOCK
MARKET COMPARED TO BANK OR POST OFFICE

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 4.533333 3.9
Variance 0.533333 0.368966
Observations 30 30
Pooled Variance 0.451149
Hypothesized Mean Difference 0
df 58
t Stat 3.651891
P(T<=t) one-tail 0.00028
t Critical one-tail 1.671553
P(T<=t) two-tail 0.000561
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value
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QUEY. PRICES OF INVESTMENT INSTRUMENT IN INDIA WHEN COMPARED
WITH THE MEASURES OF TRUE FUNDAMENTAL VALUE IS RIGHT

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 4.533333 2.2
Variance 0.533333 0.441379
Observations 30 30
Pooled Variance 0.487356
Hypothesized Mean Difference 0
df 58
t Stat 12.94491
P(T<=t) one-tail 4.72E-19
t Critical one-tail 1.671553
P(T<=t) two-tail 9.43E-19
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value
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QUES. PREDICTION OF RESEARCHER IS ALWAYS RIGHT

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 3.9 2.2
Variance 0.782759 0.372414
Observations 30 30
Pooled Variance 0.577586
Hypothesized Mean Difference 0
df 58
t Stat 8.663356
P(T<=t) one-tail 2.39E-12
t Critical one-tail 1.671553
P(T<=t) two-tail 4.78E-12
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value
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QUES. INVESTMENT IN PRIMARY MARKET IS LESS RISKY COMPARED TO

SECONDARY MARKET

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 3.966667 4.4
Variance 0.585057 1.351724
Observations 30 30
Pooled Variance 0.968391
Hypothesized Mean Difference 0
df 58
t Stat -1.70546
P(T<=t) one-tail 0.046729
t Critical one-tail 1.671553
P(T<=t) two-tail 0.093459
t Critical two-tail 2.001717

Sol. This data is insignificant because t stat value is less than t critical value
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QUE10. DROP OUT IN MARKET IS BEST TIME FOR PURCHASING

T-TEST: TWO-SAMPLE ASSUMING EQUAL VARIANCES

Variable 1 Variable 2
Mean 4.033333 4.033333
Variance 0.654023 0.033333
Observations 30 30
Pooled Variance 0.343678
Hypothesized Mean Difference 0
df 58
t Stat 0
P(T<=t) one-tail 0.5
t Critical one-tail 1.671553
P(T<=t) two-tail 1
t Critical two-tail 2.001717

Sol. This data is significant because t stat value is more than t critical value

CONCLUSION

Most of the solution have less value of t stat from t critical value which shows insignificant ofdata
after this we accept null hypothesis that there is significant difference in investment risk taking.
This research provide result which shows the evidence of risk taking differences between males
and females. The research support the ping that males are more risk taking than females. The
study show that females prefer risk free investment while males prefer riskyinvestments. But this
study was based on small section of population of Aligarh city and warrant further study.
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Questions. Strongly |AgreeNeutral [Disagree [Strongly
Agree Disagree

1. Stock market is best place forinvestment
for Long term investors.

2 If there is terrorist attack it will affectyout
decision of investing.

3. Preference for investing in underline
fixed assets.

4. If there is decrease in share market and
researcher predict that it will increase in
hour will your decision change.

5.Giving time to stock to get out before it
goes down or get in before it goes up Ig
right decision.

6. Past years shows that investors have
earned more in stock market compared tg
Bank or post office.

7. Prices of Investment instrument in Indig
when compared with the measures of true
fundamental value is right.

8.Pridiction of researcher are alwaysright

9. Investment in primary market is less
risky compared to secondary market.

10. Drop out in market is best time for
purchasing.
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ABSTRACT

After the implementation of government policies on globalization and liberalization, the banks
provide a variety of products and services to the customers. The various services offered by
the banks can be utilized by thecustomers only when they are made aware of these services.
The banker and customer have to know about one another. The banker has to understand the
customers’ needs and in the same way, the customer has to know about the carious services
offered by the banks. Increased level of awareness among the customers leads to increased
preferences. The purpose of this study is to investigate the preference and satisfaction level of
customers towards loans, deposits schemes, insurances and value added services rendered by
private and public banks in Shivamogga district. The present study is to compare and analyzethe
customer preference and satisfaction towards banking services both private and public banks in
Shivamogga district.

KEYWORDS: services quality, perception, banks.

1. INTRODUCTION

After liberalization, privatization and globalization (LPG) policy enactment, Indian banking
industry has undergone tremendous qualitative changes. To face macro changes, many of the
banks have framed strategies to survive by concentrating on rapidly changing markets, new
technology, solving trade union issues, foreign banks entry, bank regulations, economicmeltdown,
and fierce competition and have also understood the realities of long term survivalwhich depends
on the satisfaction of customers expectations. Still many of the banks are facing challenges to
understand the mindset of their clients due to often changing preferences and expectations of the
customers. The banks also rarely evaluate customer expectation. But well known MNC companies
continuously evaluate the consumers’ mindset with the help of marketing consultants, educational
institutions and then concentrate on fulfilling their requirements. As V Krishnamurthy (Staff
reporter, The Hindu) of Banking ombudsman for kerala and Laskshadweep Islands, said Indian
banking industries biggest challenge is not from its trade unions and foreign banks, but meet in
the rising hopes of the customers Now days most of the winning companies are focusing on
continuously fulfilling their clientele expectations or beyond, like customer delight. The most
popular view of customer satisfaction by academia is that customer satisfaction is the judgment
borne out of thecomparison of pre-purchase expectations with post- purchases evaluation of the
product or service experience. Customer satisfaction is a post-purchase judgment or evaluation
done by customers by comparing their pre-purchase expectations. Of it results in positive values,
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then one can assume that customers get satisfied and then it is easy for bankers to retain or delight
them for longer periods, consequently bringing in profitability.

NEED FOR THE STUDY

In the current trend, customer satisfaction plays a major role in all parts of the services. This
research work is used to predict the over-all customer satisfaction and dissatisfaction with banking
services with help of loan services, bank deposits, insurance services and value added
services and how gender and income influence the kind of loans offered by banks. An assessment
was made to understand the relationship between marital status and changes recommended to
commonly accepted services. This study helps to identify the customers’ preferences and
satisfaction of banking services.

OBJECTIVES OF THE STUDY

In the light of the above background, the main objective of this study is to identify the banking
services in the Shivamogga district. The study is conducted with the following three objectives:

1) To determine the perceptions of customers regarding the service quality in banks

2) To analyze and compare the service quality perceptions of the customers in public andprivate
sector banks.

3) To come out with conclusions based on analysis of primary data

SCOPE OF THE STUDY

A number of surveys are conducted in the main cities of India like Bangalore, Chennai and Delhi
but the customers of the big cities differ with the customers of small cities in attitude, usage
pattern and recall etc., therefore the present work has been undertaken in the Shivamogga district
the most people are being in use of banking services. This study is mainly confined to the
customer preference and satisfaction towards banking services only, who have been using the
particularly ATM, and mobile banking in Shivamogga district of Karnataka state.

METHODOLOGY AND RESEARCH DESIGN

This study is an empirical study; it is based on the primary and secondary data. The primary data
relating to the level of preferences and satisfaction customer of the banks about the services
offered by commercial banks were collected from persons having their accounts in any public
sector bank or private sector bank in Shivamogga district by interviewing them directly by the
researcher with the help of an interview schedule. Secondary data were obtained from different
brochures of banks, websites of banks, magazines and journals.

SAMPLE SELECTION

For the purpose of the study, totally two leading commercial banks are selected one public sector
banks and another one private sector banks, they dominate the market in the categoryof different
banking services in Shivamogga district. The selected banks are ICICI bank and SBI bank. The
manes of these banks were placed in the BEST BANK 2006 award panelists, conducted by
business India Magazine (December 17, 2006). So, it is perceived that an analysis of the primary
data collected through the survey conducted among the customers of these banks would help to
understand the perception and satisfactions about banking services.
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SAMPLING METHODS

The personal judgment method has employed for the selection of banks, where two banks hasbeen
chosen for the study. By using simple random method 75 customers has selected from each bank.
This sample pack of 150 customers, has duly calculate on the base of sampling proportion. In the
present research the stratified and area sampling are used for collection of primary data. Also the
sample is divided into five areas around shivamogga district, that is Bhadravathi area, Sagar area,
Thirthalli area, Honnali area and Mattur area.

STATISTICAL TOOLS

Percentage method is used for analysis of data. The result of the research is presented through
tables followed by pie charts and bar graphs.

LIMITATION OF THE STUDY

The primary data is collected through a structured questionnaire and the sample size is only
limited to 150 respondents.

INTERPRETATION AND ANALYSIS OF DATA

TABLE 1: CLASSIFICATION OF TABLE ON THE BASIS OF DEMOGRAPHIC
PROFILE

S. No. Characteristics Reslggﬁgzn ts Percentage
Male 114 76.00
' Gender Female 36 24.00
Below 25 24 16.00
26-35 31 26.67
’ Age 36-45 79 52.67
Above 46 16 10.66
Single 54 36.00
3 Marital Status Married 96 64.00
Business 42 28.00
Employees 64 42.67
* Occupation Professional 23 15.33
Others 21 14.00
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Upto SSLC 42 28.00
uG 77 51.33
5
Education PG 24 16.00
Professional 07 04.67
Below 50000 123 82.00
6 50000-100000 19 12.67
Annual Income
Above 100000 08 05.33

Source: Collected through primary data

It is very important to categorize the respondent’s demographic profile because it gives a broad
picture and helps bankers to analyze the demographic factors which influence and are associated
with the satisfaction levels. In the gender response rate of the survey, maleparticipants were five
times more than female participates, as it is indicated 114 (76%) responses from males and only
36 (24%) from females. 96 (64%) of the respondents were married and the remaining 54 (36%) of
the respondents single.

Age is an important influencing factor in operating bank transactions, similarly the factors viz.,
education, occupation to some extent, decides the usage of banks services. From the study, it was
seen that majority (52.67%) of the respondents were from the middle age category (36-45),
followed by 31 (20.67%) of the respondents in the age group of 26-35, 16% of the respondents
were under the age group of below 25 and 10.66% of the respondents in the age group above 46.

Occupation is a predominant factor that reveals the customer social class, life style and
willingness to buy and ability to buy because occupation provides the income which influences
the purchases and services. Among the 150 respondents, 42.67% of respondents currently work as
private or government employees, followed by 42 (28%) of the respondents doing business,
15.33% of the respondents were professionals like lawyers and engineers,etc., and remaining
14% of the them were farmers, daily laborers, contract workers, etc. we know that occupation and
income are interrelated, i.e., customers who earn less may take into account the price or next time
services or customers who earn more, may not bother about thehigh priced services.

From table 1, it is observed that 82 % of the respondents belong to the income level of below Rs. 1
lakh, 12.67% of the respondents come under the income level of Rs.1-3 lakh and remaining 5.33%
of the respondents are earning above Rs.3 lakh. And 51.33% of the respondents are graduates,
28% of the respondents have studied up to SSLC, 16% of the respondents were postgraduates and
remaining 4.67% of the respondents are professionals like engineers and lawyers, etc.

TRANS Asian Research Journals
http://www.tarj.in


http://www.tarj.in/

TAJMMR
A Publication of TRANS Asian Research Journals TRANS Asian Journal of Marketing & Management Research
Vol.2 Issue 1, January 2013, ISSN 2279-0667

TABLE 2: CLASSIFICATION OF TABLE ON THE BASIS OF CUSTOMERS’ BANK
DETAILS AND NO. OF YEARS OF EXPERIENCE

Characteristics Name of theBank | No. of Respondents Percentage
Customers account holding SBI 76 50.67
banks details cICl 74 49.33
Above 12 years 18 12.00
10- 2 years 15 10.00
No. of years experience with
respective account holding 7-9 years 43 28.67
bank
4-6 years 52 34.67
1-3 years 22 14.67

Source: Collected through primary data

Table 2 reveals the details about the customers having accounts in specific banks and the number
of years of having transactions with two banks. It is highlighted that 50.67% of the respondents
have their account in State Bank of India (SBI), 49.33% of the respondents in ICICI bank. another
inferred that 34.67% of the respondents have 4-6 years of experience with the same bank,
followed by 7-9 years of bank transaction experiences as assigned by 28.67% experience of the
respondents had 1-3 years of experience while a very minimal 14.67% of the respondents with
their respective banks.

TABLE 3: CLASSIFICATION OF TABLE ON THE BASIS OF CUSTOMERS’
PREFERENCES AND SATISFACTION OF BANK LOAN AVAILED

S.No [Characteristics Name of the Bank No. of Percentage
Respondents
Yes 98 65.33
1 Availed bank loan
' No 52 34.67
Housing loan 24 16.00
Personal loan 27 18.00
Kinds of |Oan VEhiCIE |0an 21 14.00
2 Business loan 39 26.00
Jewel loan 19 12.67
Agricultural loan 20 13.34
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Very low 09 06.00
Low 14 09.33
Opinion about interestrates
High 43 28.67
Very high 20 13.33
Very slow 52 34.67
4 Loan processing time
' Very quick 98 65.33
Facilities 27 18.00
Reason for preferred
particular bank for availing| Initial interest rate 64 42.67
5. loans _
Good service ofbankers| 59 39 33
Highly satisfied 13 08.67
Opinion about over-all Satisfied 74 49.33
satisfaction level of bankloan
6. service Dissatisfied 43 28.67
Highly dissatisfied 20 13.33

Source: Collected through primary data
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Table 3 shows the customer preferences and their satisfaction with respect to bank loans
availability. It is measured through customers’ opinion about interest rates, loan processing time,
reason for preferring particular banks services and overall satisfaction. Out of 150 respondents,
26% of the respondents were having business loans, followed by 14% having vehicle loans. A
meager number of respondents had availed agricultural loans 13.34%, followed by jewel loans
12.67%.

Questions were posed to get opinion about interest rates on availed bank loans, in that majority of
the respondents (42.67%) opined that interest rates on bank loans are acceptable, very low and low
interest rate was responded by 6% and 9.33% of the respondents respectively while it is compared
with calculated response of the very high (13.33%) and (28.67%) only few people are dissatisfied
with interest collected. It indicates that there were chances that customers had no clear idea about
interest rates while availing bank loans, getting late awareness about exact interest, late payment
fine or charges, etc.

When opinion was asked about processing time of loan, majority of the respondents opined that
bankers’ time taken to process the loan requested is reasonable and acceptable, followed by
65.33% of them who opined that loan processing time is very quick and remaining 34.67%
response supports loan processing time as very slow. Customers’ pleasure highly depends on
many factors of the quality and quantitative services of the banks while our empirical survey
results are more supportive of only three factors, i.e., 42.67% of the respondents are attracted by
initial interest rates offered by banks, 39.33% of them preferred particular banking services due to
good services assistance provided by banking employees and only few 18% respondents preferred
the bank due to facilities like easy accessibility, online banking etc.

Finally when we come to know about bank loan availed by customers were asked for the overall
satisfaction, majority of them were satisfied with the current bank services (49.33%), followed by
28.67% of the people who were dissatisfied due to tardy services, penalties, fearsof threatening,
interest rate confusion, hidden charges and 13.33% of the respondents were highly disturbed and
confused with interest rate charges, hidden cost, unknown deduction, etc., consequently fostering
a high level of dissatisfaction. Hence, the bankers should treat customer issues in a solvable
manner, then only any bank can retain the customer for a long term else there may be chances of
customer switchovers and loss of profitable customers.

TABLE 4: CLASSIFICATION OF TABLE ON THE BASIS OF CUSTOMER
PREFERENCES AND SATISFACTION ON BANK DEPOSIT SCHEMES

S. No Characteristics Name of the Bank No. of Percentage
Respondents
Yes 112 74.67
1. Dealing with deposits No 38 25 33
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Fixed deposit 48 32..00
Demand deposit 26 17.33
5 Kinds of deposits Recurring deposit 29 19.33
Tax saver deposit 10 06.67
Others 37 24.67
Service 31 20.67
Interest rates 52 34.67
Schemes 16 10.67

3 Reasons for preferring deposit
' schemes Safety 38 25.33
Others 13 08.67
Low 89 59.33
Opinion about interest rateson Moderate 53 35.33

4. deposits

High 08 05.33
Yes 87 58.00
5. Overall satisfaction No 63 42 00

Source: Collected through primary data

Table 4 represents, that, out of 150 respondents, 25.33% of them are not dealing with any type of
deposit schemes. Out of 150 respondents had fixed deposits 32% and demand deposits 17.33%.
24.67% of the respondents invested in other deposit schemes like other forms of term deposits,
current accounts, and deposits insurance. Rest of the respondents 6.67% invested in tax saver
deposits. However, choosing a particular bank and its service schemes depends on the
psychological factors like preferences, perception about schemes offered, influence of media,
relatives, colleagues as well as mindset of the people.

Our research work estimates that the interest rates offered by banks 34.67%, safety 25.33% and
services of the bank 20.67% were majority of customer preference factors for choosing particular
deposit schemes. Specific attention is paid to know about opinion on interest rates on deposits and
59.33% of the customers opined that it was very low; nevertheless 35.33% of the respondents’
opinions were favorable to bank interest rates. Ultimately 58% of the bank customers were
satisfied and overall satisfaction on bank deposits schemes resulted positively.
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TABLE 5: CLASSIFICATION OF TABLE ON THE BASIS PREFERENCES AND
SATISFACTION LEVEL OF VALUE ADDED SERVICES

Value addedservices Good Moderate Poor Total
ATM 28 16 02 46
Locker facilities 14 06 01 21
Mobile banking 24 02 0 26
Net banking 15 02 0 17
Others 29 11 0 40
110 37 03 150

Source: Collected through primary data

More banks are offering similar value added services such as mobile banking (customer
convenience), SMS banking (account balance, last few transactions, c