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ABSTRACT 

Management in the service sector is the rational use of material and labor resources in order to 

achieve goals with minimal costs and maximum efficiency. 

Management in the service sector is its own economic mechanism aimed at solving specific 

problems of interaction in the implementation of socio-economic, technological, socio-

psychological tasks arising in the course of economic activity. The economic results of the 

management and economic activities of the service organization are evaluated in the service 

market. 
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