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ABSTRACT 

The work is devoted to the study and analysis of corporate culture, the concept of corporate 

culture is disclosed as the most important element of the internal environment of the 

organization, which greatly increases the efficiency of work in the company. Using the OCAI 

tool by K. Cameron and R. Quinn, the type of corporate culture of the organization under study 

was determined, its strengths and weaknesses were identified. The findings presented in this 

article can be used in practice to improve the work of employees. 
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